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Allianz - Marketing Strategy .

Allianz's ethics committee have decided to utilize marketing resources to promote and
recruit new beneficiaries for their ESD Loss Adjuster Program as part of their long-term
commitment to transformation.

As a result of poor response from The South African Insurance Association (SAIA) and The
Loss Adjusting Institute of Southern Africa (ILASA), Allianz has requested a solution to
promote their ESD program and increase engagement from black owned Loss Adjusters.

A stand-alone website promoting the ESD program has been created that will be linked to
Allianz's main site. This site will direct interested parties to a portal through which they can
submit documents and apply for the Loss Adjuster Program.,

This will add a layer of transparency to the process and serves as a database collection
tool.

Google AdWords campaign will be run to promote the ESD program and engage with
potentially interested beneficiaries.
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Website - ESD Program

Allianz Global
Allianz @ Corporate & Specialty

About us Solutions Services News & Insights Claims Offices Careers Q Search
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o) AGCS Africa Button
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A“i anz @ About  Program  Apply  Contact

WE BELIEVE....that a robust, inclusive, innovative economy
relies on a thriving, expanding SME sector.




Website - Home Page

Allianz @ About Program Apply Contact

WE BELIEVE....that a robust, inclusive, innovative economy
relies on a thriving, expanding SME sector.

Allianz's Enterprise and Supplier Development Programme applies global best-practice principles e and

to global and local
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Website - About

Allianz (@)

About Program Apply Contact

-

WE BELIEVE....that a robust, inclusive, innovative economy
relies on a thriving, expanding SME sector.

nd Supplier De

ment Programme applies global best-pr

principles to scale and

sustain the entrepr

eurs and sr

Ll business suppliers with whom we partner in res;
calls for greater market inclusion and diversity.

to global and local
The goalis to increase the number of black-owned small and medium-sized enterprises (SME) within both our
own supply chain and the broader economy. Through cur innovative Enterprise and Supplier Development (ESD)
program, we are achieving this obje

tive.

Johannesburg: Call: Email:

Allianz Global Corporate &

+27 - 11-214-7900
Specialty SE

communicationsafrica@allianz.com

The Firs, 2nd Floor, 32A
Cradock Avenue,

2196 Rosebank

South Africa

© Allianz zoz2. All Rights Reserved.
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Website - Program

Allianz @ About Program Apply Contact

ESD Loss Adjuster Program

Small Business Strategy

Small Business Fundamentals

Sales training & Sales Coaching

Marketing & Content Strategy

Finance Training & Finance Coaching

HR/ Legal

ICT & System Support

Personal Development

Systems & Processes

LEARN MORE

Johannesburg: Emall:

Allianz Global Corporate & + 27 - 11 -214-7900 communicationsafrica@allianzcom
Specialty SE

The Firs, 2nd Floor, 32A

Cradock Avenue,

2196 Rosebank

South Africa
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Website - Apply

Allianz @ About Program Apply Contact

Apply for ESD
Loss Adjuster Program

Please provided the following documents in order to apply

Document Submission
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Website - contact

AII ianz @ About Program Apply Contact

Contact Us

nd us your details and one of our transformation

experts will respond as soon as possible

Name & Last Name

Conctact Number

SUBMIT
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Website - Flow

Allianz Website

Alianz Globol
Allianz @

Corporate & Specialty

Aboutus  Solutions  Sevies  Newshlasights  Cloims  Offices  Coreers

Q search

mp directly t Team  Offices Aboutus Solutions

Info  Newsletter

Regional unit Mediterranean & Africa

AGCS Africa

News

ESD Site

Allianz @) PO o

* About
—_— *  Program
* Apply

« Contact
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AdWords Campaign .

In order to generate more participation and promote transparency in the selection of
beneficiaries for the Allianz's ESD Loss Adjuster Program, we will be running Google

AdWords Campaign.
Benefits:

« Promote Allianz Loss Adjuster Program
* Increase participation and transparency
« Build database of black owned Loss Adjusters

« Create opportunities for participation country wide
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AdWords Campaign

Example of your image ad at 300x250 Example of your text ad at 300x250 Example of your native ad at 300x250 Eockmiple ot yous Inage il AL 204668

ESD Loss Adjuster
Program

ESD Loss Adjuster Program

Business Development for Loss

P X Adjusters
ESD Loss AdJUSter ngram Allainz South Africa — Enterprise and
T Supplier Development, Loss Adjuster... E SD LOSS
Adjusters m ESD Loss Adjuster Program Open > .
Adjuster
. : Program
Ad: Allianz ESD Loss Adjuster Program 9
Type: Search Loss Adjusters

Business Development

Goal: Leads
ESD Loss Adjuster Program

Headline 1: ESD Loss Adjuster Program
Headline 2: Allainz South Africa — Enterprise and Supplier Development, Loss Adjuster Program = “

Display path: Allianz/southafrica/ESD _Program
Description: Allianz South Africa Enterprise and Supplier Development Programme aims to provide

opportunities for small businesses to grow and thrive. Apply Now
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About Rixile iz:i
RIXILE

Loss Adjusters

Rixile Loss Adjusters is a specialist loss adjusting firm providing professional loss adjusting,
insurance consultancy and claims support services to the insurance market throughout
Southern Africa. The team has extensive experience in handling small to medium claims across
assets all risks, fire and allied perils, theft, commercial and electronic equipment, domestic

claims, buildings and goods in transit.

Gertrude Khosa brings 15 years' loss adjusting experience, having worked in the industry since
1995 and as a Loss Adjuster since 2004. She is a non-motor Loss Adjuster with expertise in
householders/ homeowners and commercial claims, and has served on both the Southern
Gauteng and National Executive Committees of the Institute of Loss Adjusters, including the

Membership Committee.
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Rixile - Development Areas

Areas Identified for development:

« Marketing

« Sales

* Finance / Legal

« Personal Development

« Cost Breakdown

@ PERSONAL DEVELOPMENT

LEGAL / HR

SYSTEMS
&
PROCESSES

INILINEYW




Rixile - Marketing Collateral .

Business Cards

;E? i

RIXILE

Loss Adjusters
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Rixile - Keyword Research

How You Can Help Ukrainians Today (SE Ranking Team Included) Learnhere
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AdjustPro — Search Engine Optimization

o & &P B

WiX Adjustpro  ~ Partner Dashboard Explore ~ Help ~ ":.Upgradc.t" 1

Home
SEQ Tools Get Found on Google
Acti 5
< Your SEO Setup Checklist
Keywords Loss Adjusters  Insurance Loss Adjusters  Independent Loss Adju... Edit Details
T Step 1: Get your homepage ready for Google Search —_— )
Automations J Q
. @ Setthe homepage's title for search results -
Marketing & SEO
Marketing Home ' b
@ Add the homepage's description for search results
SEO Tools See how the SEO Setup
) Checklist helps your site.
Email Mar @ Update the text on your homepage h Video
@ Make your homepage visible in search results
(7 FAC
@ Optimize your site for mobile devices
&= {ub
@ Connect your site to a custom domain (Premium feature)
@ Connect your site to Go gle SearchConsole & Hire an SEQ expert
Step 2: Optimize your site pages for search engines ()

Lomple tasks to make your site pages e to TINd In searcn results —
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Rixile — professional Selling Skills .

Gertrude and Phillo have completed the core SalesMilitia Professional Selling Skills programme. The training

equips the team with a modern, structured sales approach that goes beyond traditional “personality-based”

selling and focuses on managing the full customer experience from first contact to close.
Professional Selling Skills modules completed

e Unit 1: Need Satisfaction Selling
* Unit 2: Opening
*  Unit 3: Probing Professional Selling Skills

* Unit 4: Supporting

* Unit 5: Closing G @cu:;:g;er@ @




Rixile — personal Development .

Personal Development

Gertrude and Phillo have participated in a structured personal development process focused on building their
emotional intelligence.

The process is based on Logotherapy, a methodology that helps individuals discover meaning and purpose in
their work and lives.

Logotherapy

« Logotherapy is a school of psychology and philosophy which holds that people are strongly motivated to live
purposefully and meaningfully.

« |t supports clients to respond authentically and humanely to life's challenges and to interpret obstacles
through a lens of meaning.

Goal

« The goal of this intervention is to strengthen the connection between emotional well-being, resilience and
performance.

« By working with the “spirit” of the individual, the process addresses core needs for purpose, particularly where
trauma or setbacks may have blocked growth.

« We have seen strong results with this methodology and believe it equips entrepreneurs to navigate difficult
business and personal challenges more effectively.




Rixile — Finance and Legal

Finance activities utilising Supplier Development Budget

Finance

- Finance coaching and support provided

- Scenario planning and cost management conducted

- Bookkeeping training delivered and bookkeeper appointed

- Payroll training delivered

Legal
- HR legal review conducted
- Customer Service Level Agreement refresher delivered

- CSD registration pack prepared and submitted
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Rixile - Supplier Development Cost Breakdown .

The following table provides a summary of the Supplier Development expenditure allocated across
the key support areas delivered to Rixile. Each cost reflects the training, advisory services and

development activities completed during the period.

Sales: R 20 000
Marketing R 22 000
Finance R 12 000
Legal / HR R 7000
Personal Development R 5700

Total: R66 700
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About AdjustPro @

ADJUSTPRO

Insurance Loss Adjusters

AdjustPro Insurance Loss Adjusters is a specialist loss adjusting firm founded by Mr Alison
Jafta, an experienced black entrepreneur with more than 30 years' experience in the insurance
loss adjusting field. The company is 100% black-owned and provides professional loss

adjusting and claims support services to the insurance market.

Mr Jafta has worked in the insurance industry since 1980, holding positions at several major
insurance companies and at Price Forbes Insurance Brokers/Chemoil, where he served as
Claims Manager for their key client, SASOL. He is also an affiliate member of the Institute of

Loss Adjusters (Membership No. 1103610602).
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AdjustPro - Development Areas

Areas Identified for development:

Marketing

Sales

Finance / Legal

Personal Development

Cost Breakdown

@ PERSONAL DEVELOPMENT

LEGAL / HR

SYSTEMS
&
PROCESSES

INILINEYW
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AdjustPro — Marketing Collateral

INSURANCE
LOSS ADJUSTERS

ADJUSTPRO

Insurance Loss Adjusters

ADJUSTPRO

Insurance Loss Adjusters

nnnnnnnnnnnnnnnnn

| Hedis

ADJUSTPRO
ADJUSTPRO A

Insurance Loss Adjusters

I Alison Jafta

() +27 (0) 861 000486
[\@/‘ +27 (0) 72 618 5001 @
AN

alison pr6.c0.23

ADJUSTPRO

Insurance Loss Adjusters

— ABOUT US—

Independent Loss Adjusting Services to the short-term
Inst e Industry.
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AdjustPro — Website

ADJIUSTPRO = ADIUSTPRO =

o Loss Adjusters

SERVICE Considering our practical experience in claims handling, technical and legal

knowledge of short term insurance practice, underwriting and loss adjusting,

O F F E R I N G we strive and purpose ourselves to successfully handle losses relating to:

@ Fire and Allied perils

Business Interruption

INSURANCE
LOSS ADJUSTERS

@ Engineering and Mechanical Breakdown ADJ USTP RO

ance Loss Adjuster:

@ Crime classes

@ Accidental/All Risks

Independent Loss Adjusting Services

to the short-term Insurance Industry & Property and Material Damage type losses
@ Sectional Title Insurance

@& Electronic equipment

© Gonsirtamiinass INSURANCE
ey LOSS
ADJUSTERS

Independent Loss Adjusting
ADJUSTPRO A . Services to the short-term
Insurance Industry

(@) aoavstero
ABOUT

AdjustPro CC, Insurance Loss Adjusters was founded by an enterprising and experienced black
entrepreneur, Mr. Alison Jafta who has over thirty years' experience in the insurance loss adjusting fieid.
‘The company fs 100% black owned company Besides being a loss adjuster for the past 18 years, Mr. Jafta
has been in the insurance industry since 1980 having worked for some major Insurance companies and
Price Forbes Insurance Brokers/Chemoil and which latter company he represented as claims manager for
their only clent SASOL. Mr. Jafta s also an affillate member of the Institute of Loss Adjusters, membership
number: 1103610602

CONTACT OUR ADDRESS
DETAILS 732 Hans Coverdale Road North, Eersterust, Pretoria Get In Touch >

Email: info@adjustpro.co.za

Tel: 0861 000 486 ADJUSTPRO
Click Here to Find Us i v
VISION & MISSION

For any general inquiries, please fill in the following contact form:

First Name * Message *

‘The mission of the company is to be the preferred destination for al loss adjusting solutions. We seek
to usiise our skils, experience and passion in producing solutions that match the needs of our dients.

Our primary aim is to understand your business and activities. Our practice of careful planning, our
commitment to personal involvement and the liaison with key individuals and stakeholders within your
organisation, will ensure solution for your needs. We believe we are positioned to meet your needs due to
the following factors:




Rixile - Keyword Research

How You Can Help Ukrainians Today (SE Ranking Team Included) Learnhere
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AdjustPro — Search Engine Optimization
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WiX Adjustpro  ~ Partner Dashboard Explore ~ Help ~ ":.Upgradc.t" 1

Home
SEQ Tools Get Found on Google
Acti 5
< Your SEO Setup Checklist
Keywords Loss Adjusters  Insurance Loss Adjusters  Independent Loss Adju... Edit Details
T Step 1: Get your homepage ready for Google Search —_— )
Automations J Q
. @ Setthe homepage's title for search results -
Marketing & SEO
Marketing Home ' b
@ Add the homepage's description for search results
SEO Tools See how the SEO Setup
) Checklist helps your site.
Email Mar @ Update the text on your homepage h Video
@ Make your homepage visible in search results
(7 FAC
@ Optimize your site for mobile devices
&= {ub
@ Connect your site to a custom domain (Premium feature)
@ Connect your site to Go gle SearchConsole & Hire an SEQ expert
Step 2: Optimize your site pages for search engines ()

Lomple tasks to make your site pages e to TINd In searcn results —
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AdJUStPrO — Professional Selling Skills

Alison has completed the core SalesMilitia Professional Selling Skills programme. The training
equips her with a modern, structured sales approach that goes beyond traditional “personality -

based” selling and focuses on managing the full customer experience from first contact to close.

Professional Selling Skills modules completed
Unit 1. Need Satisfaction Selling
Unit 2: Opening

Unit 3: Probing Professional Selling Skills
Unit 4: Supporting

neeaeds




AdjustPro — Finance and Legal

Finance activities utilising Supplier Development Budget

Finance

- Finance coaching and support provided

- Scenario planning and cost management conducted

- Bookkeeping training delivered and bookkeeper appointed

- Payroll training delivered

Legal
- HR legal review conducted
- Customer Service Level Agreement refresher delivered

- CSD registration pack prepared and submitted




AdjustPro — Personal Development .

Personal Development

Alison has participated in a structured personal development process focused on strengthening emotional
intelligence and self-awareness.

The process is based on Logotherapy, a methodology that helps individuals discover meaning and purpose in
their work and lives.

Logotherapy

« Logotherapy is a school of psychology and philosophy which holds that people are strongly motivated to live
purposefully and meaningfully.

« |t supports clients to respond authentically and humanely to life's challenges and to interpret obstacles
through a lens of meaning.

Goal

« The goal of this intervention is to strengthen the connection between emotional well-being, resilience and
performance.

« By working with the “spirit” of the individual, the process addresses core needs for purpose, particularly where
trauma or setbacks may have blocked growth.

« We have seen strong results with this methodology and believe it equips entrepreneurs to navigate difficult
business and personal challenges more effectively.




Adj ustPro - Supplier Development Cost Breakdown .

The following table provides a summary of the Supplier Development expenditure allocated across
the key support areas delivered to AdjustPro. Each cost reflects the training, advisory services and

development activities completed during the period.

Sales: R 20 000
Marketing R 22 000
Finance R 12 000
Legal / HR R 7000
Personal Development R 5700

Total: R66 700
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About Lukha Insurance Solutions LURHA "

[NSURANCE SOLUTIONS

Lukha Insurance Solutions is an Insurance Solutions and Risk Management company
providing a broad range of professional services to clients across the public and private
sectors, parastatals and individuals. The firm specialises in handling and managing small
to medium commercial, industrial, municipal, liability, domestic property and personal

lines claims.

Khaya Simelane brings 13 years of experience in the loss adjusting industry and is a long-
standing member of the Institute of Loss Adjusters. Over the course of his career, Khaya
has worked with leading adjusting firms such as the African Adjusting Firm, McLarens
Young International and Elite Consulting, handling complex household, commercial and

catastrophe-related claims.
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Lukha - Development Areas

Areas Identified for development:

« Marketing

« Sales

* Finance / Legal

« Personal Development

« Cost Breakdown

@ PERSONAL DEVELOPMENT

LEGAL / HR

SYSTEMS
&
PROCESSES

INILINEYW
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Lukha - Marketing Collateral

ISURANCE SOLUTIONS

&}LUHHH

Signatures

Brochure

7 LURHA
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Lukha - Keyword Research
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Lukha - search Engine Optimization
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WiX Adjustpro  ~ Partner Dashboard Explore ~ Help ~ ":.Upgradc.t" 1

Home
SEQ Tools Get Found on Google
Acti 5
< Your SEO Setup Checklist
Keywords Loss Adjusters  Insurance Loss Adjusters  Independent Loss Adju... Edit Details
T Step 1: Get your homepage ready for Google Search —_— )
Automations J Q
. @ Setthe homepage's title for search results -
Marketing & SEO
Marketing Home ' b
@ Add the homepage's description for search results
SEO Tools See how the SEO Setup
) Checklist helps your site.
Email Mar @ Update the text on your homepage h Video
@ Make your homepage visible in search results
(7 FAC
@ Optimize your site for mobile devices
&= {ub
@ Connect your site to a custom domain (Premium feature)
@ Connect your site to Go gle SearchConsole & Hire an SEQ expert
Step 2: Optimize your site pages for search engines ()

Lomple tasks to make your site pages e to TINd In searcn results —
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Lukha — professional Selling Skills .

Khaya has completed the SalesMilitia Professional Selling Skills programme, gaining a modern,
structured sales approach that moves beyond personality-driven selling and focuses on managing
the full customer experience from first contact through to close.

Professional Selling Skills modules completed
Unit 1: Need Satisfaction Selling

Unit 2: Opening

Unit 3: Probing

Unit 4: Supporting Professional Selling Skills

Unit 5: Closing
customenr




Lukha = Finance and Legal

Finance activities utilising Supplier Development Budget

Finance

- Finance coaching and support provided

- Scenario planning and cost management conducted

- Bookkeeping training delivered and bookkeeper appointed

- Payroll training delivered

Legal
- HR legal review conducted
- Customer Service Level Agreement refresher delivered

- CSD registration pack prepared and submitted




Lukha = personal Development .

Personal Development

Khaya has participated in a structured personal development process focused on strengthening emotional
intelligence, self-awareness and professional resilience.

Logotherapy

« Logotherapy is a school of psychology and philosophy which holds that people are strongly motivated to live
purposefully and meaningfully.

» It supports clients to respond authentically and humanely to life's challenges and to interpret obstacles
through a lens of meaning.

Goal

« The goal of this intervention is to strengthen the connection between emotional well-being, resilience and
performance.

« By working with the “spirit” of the individual, the process addresses core needs for purpose, particularly where
trauma or setbacks may have blocked growth.

« We have seen strong results with this methodology and believe it equips entrepreneurs to navigate difficult
business and personal challenges more effectively.




Lukha - Supplier Development Cost Breakdown .

The following table provides a summary of the Supplier Development expenditure allocated across
the key support areas delivered to Lukha. Each cost reflects the training, advisory services and

development activities completed during the period.

Sales: R 20 000
Marketing R 22 000
Finance R 12 000
Legal / HR R 7000
Personal Development R 5700

Total: R66 700




About Di Teelo

Founded in February 2019, Di Teelo handles expert claims, mainly engineering. They specialise
in large and complex losses related to subsidence, structural collapse, construction issues, and
mining plant and equipment.

Founder and managing director, Lebo Sekano, is an engineering insurance claims adjuster -
most likely the only woman in this field in South Africa. With Lebo's master's degree in
engineering from the University of the Witwatersrand, and 11 years' experience in the loss
adjusting industry, Di Teelo is uniquely positioned to adjust structural and engineering related
insurance claims.

The distinctive value Di Teelo adds to the claims process, is the ability to match technical
expertise with policy stipulations to arrive at an outcome that is fair to insurer and claimant
alike. In the assessment and adjustment of technical claims, it is critical to know which
specialist is the most appropriate for the issue at hand. An understanding of the engineering
and construction industries allows Lebo to make such decisions.

Lebo is an associate member of the Institute of Loss Adjusters of Southern Africa.

VIRTU=
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Diteelo - Development Areas

Areas Identified for development:
« Marketing

« Sales

SYSTEMS
&
PROCESSES

* Finance / Legal

INILINEYW

LEGAL / HR

« Personal Development

@ PERSONAL DEVELOPMENT

« Cost Breakdown
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Di Teelo - Marketing Collateral
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Di Teelo - Keyword Research
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Di Teelo - search Engine Optimization
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Marketing Home ' b
@ Add the homepage's description for search results
SEO Tools See how the SEO Setup
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Email Mar @ Update the text on your homepage h Video
@ Make your homepage visible in search results
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DiteelO — Professional Selling Skills .

Lebo has completed the core SalesMilitia Professional Selling Skills programme, gaining a modern,
structured sales approach that moves beyond personality-driven selling and focuses on managing

the full customer experience from first contact through to close.

Professional Selling Skills modules completed

Unit 1. Need Satisfaction Selling

Unit 2: Opening

Unit 3: Probing Professional Selling Skills
Unit 4: Supporting

neeaeds




Di Teelo — Finance and Legal

Finance activities utilising Supplier Development Budget

Finance

- Finance coaching and support provided

- Scenario planning and cost management conducted

- Bookkeeping training delivered and bookkeeper appointed

- Payroll training delivered

Legal
- HR legal review conducted
- Customer Service Level Agreement refresher delivered

- CSD registration pack prepared and submitted




Diteelo - Enterprise Development Cost Breakdown .

The following table provides a summary of the Supplier Development expenditure allocated across
the key support areas delivered to Diteelo. Each cost reflects the training, advisory services and

development activities completed during the period.

Sales: R 10 000
Marketing R 9 500
Finance R 7000
Legal / HR R 6 867

Total: R33 367




About Sompisi Loss Adjusters

SOMPISI

Founded in 2017, Sompisi Loss Adjusters is a specialist loss-adjusting and assessing
company serving the insurance market throughout Southern Africa. Based in
Helderkruin, Gauteng, they provide nationwide services and are known for their broad

expertise and operational efficiency.

Led by founder Bongani Mbhele, Sompisi handles corporate, commercial and domestic
claims, supported by a technical team with more than 35 years' combined short-term
insurance experience. The firm is committed to protecting clients’ interests and

delivering fair, prompt claim resolutions for true peace of mind.,
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Sompisi - Development Areas

Areas Identified for development:
« Marketing

« Sales

SYSTEMS
&
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* Finance / Legal
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e« Cost Breakdown

@ PERSONAL DEVELOPMENT
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Sompisi — Marketing Collateral
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Sompisi — Marketing Collateral
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Sompisi — Keyword Research

How You Can Help Ukrainians Today (SE Ranking Team Included) Learnhere

How You Can Help Ukrainians Today (SE Ranking Team Included) Learn here

\EI SE Ranking £ Projects Competitive Research ~ ® KeywordResearch G2 Backlink Checker (5 ReportBuilder 88 Tools v

Checker (2 ReportBuilder B8 Tools v

npetitive Research ~ * KeywordResearch D Bac

- Leave feedback (@ Accountlimit: 1/100

Leave feadback @ Account limit: 17100 @ Al projects Keyword Research Keyw

Datafor Currency _ Datafor: Currency:
s f " 5 .
insurance loss adjusters GE- n (=) mayz022 BULKKEYWORDANALYSIS | $USD ~ teerrelleser wias c=E n (™) may 2022 BULKKEYWORD ANALYSIS | $USD v

KEYWORD RESEARCH

DIFFICULTY ¢ C Update SEARCH VOLUME | cpe ! oIFFICULTY © Update  sEARCHVOLUME |
-\ 20 N/A compeTiTION i 007 20
16 © Organic Results O «evworD (98) SEAR.. v  SERP FEAT. RELE... crc  com DIE.. 16
25
X Ads History
EFFORTLESS I I I . I I I I _ v O insurance adjuster 20 QO B - 7% $138 021 ®d® EFFORTLESS. 2021 Jan
Mare about Difficulty , . " .
More shout Difficulty 20 Sep 202 jan 2022 1 s KEYWORD TOOLS O insurance assessor 7 @ @ - 5% 3084 o2 €@  Search Volume
O loss adjusting 3 Q@ - 4% 3098 003
Keyword ideas ’ .
O loss adjusters. 0 9 O - 49% 3098 o0z @ Organic SERP SERPFeatures: @ W & ol
O loss adjuster 30 @ % = 49% 5098 0w @
SIMILAR KEYWORDS SEARCH VoL RELATED KEYWORDS SEARCHVOL LOW SEARCH VOLUME om
ToTAL 3
claims adjusters 30 o - 6% - 0 vRL TRAFF. TRATT.
1 cosT
nsurance : 20 230 nsurance lo
@R ins eojuster 3 =M~ 7% _ ® \ & Loss Assessors vs Loss Adju... g0
essor 170 https://wwwharrisbalcomb.. .
. O claim adjusters 30 W9 - 15% - o @ B} ILASA | The Institute of Lt
30 & Minimize ) D e & 37
How You Can Help Ukrainians Today (SE Ranking Team Included) Leam here
m SE Ranking Projects (@ Competitive o® KeywordResearch > Backlink Checker (2 ReportBuilder 88 Tools BE A& sieon .
Keyward Research Leave feedback @ Account mit: 2/100
Data for Currency:

$uUsSD ¥

[ o <] GE- n (™) une 2022

KEYWORD RESEARCH

88 Overview ’ 4 EXPAND DATABASE WATH MISSING KEYWORDS = ATER % EXPORT

KE¥WORD (9) DIFFICULTY SEARCHVOL. ~ cpe COMPETITION

[ 3] 70 $166 061

busin 40 _ —
KEYWOR fire and allied perils i 002
crimec 10 _ o
electronic equipment 10 $118 045
proper Q o _ o
engineering and mechanical bre.. o _ o

accidental / all risks = - . _

goods in transit insurance - - = -




Sompisi — Search Engine Optimization
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SompiSi — Professional Selling Skills .

Bongani has completed the core SalesMilitia Professional Selling Skills programme, equipping him
with a modern, structured sales approach that goes beyond personality-based selling and ensures
the customer experience is effectively managed from first contact through to close.

Professional Selling Skills modules completed
Unit 1: Need Satisfaction Selling

Unit 2: Opening

Unit 3: Probing

Unit 4: Supportin
PP 9 Professional Selling Skills

customenr
neeaeds

Unit 5: Closing




Sompisi — Finance and Legal

Finance activities utilising Enterprise Development Budget

Finance

- Finance coaching and support provided

- Scenario planning and cost management conducted

- Bookkeeping training delivered and bookkeeper appointed
- Payroll training delivered

- Financial management course registration finalised

Legal
- HR legal review conducted
- Customer Service Level Agreement refresher delivered

+ CSD registration pack prepared and submitted




Sompisi — Enterprise Development Cost Breakdown .

The following table provides a summary of the Enterprise Development expenditure allocated
across the key support areas delivered to Sompisi. Each cost reflects the training, advisory services

and development activities completed during the period.

Sales: R 10 000
Marketing R 9 500
Finance R 7000
Legal / HR R 6 867

Total: R33 367




About SailOut Loss Adjusters SAILOUT

SailOut Loss Adjusters (Pty) Ltd is a 100% black-owned firm founded in 2020 by Mr
Mantsena Maphophe, who brings over 15 years of industry experience. Based in
Johannesburg, SailOut specialises in assessing and adjusting claims for large Financial

Service Providers, handling small to large-scale and complex losses.

The firm's mission is to deliver highly technical, compliant and ethical claims services. By
partnering with leading insurers and adhering to Treating Customers Fairly (TCF) and
POPI requirements, SailOut focuses on fair settlements, strong industry relationships and

reduced turnaround times, while consistently providing high-quality reports.
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SaillOut - Development Areas

Areas Identified for development:

« Marketing
« Sales
* Finance / Legal

e« Cost Breakdown

@ PERSONAL DEVELOPMENT

LEGAL / HR
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SailOut - Marketing Collateral
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SailOut - Marketing Collateral
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SaillOut - Keyword Research
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SailOut - search Engine Optimization
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Home
SEQ Tools Get Found on Google
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Keywords Loss Adjusters  Insurance Loss Adjusters  Independent Loss Adju... Edit Details
T Step 1: Get your homepage ready for Google Search —_— )
Automations J Q
. @ Setthe homepage's title for search results -
Marketing & SEO
Marketing Home ' b
@ Add the homepage's description for search results
SEO Tools See how the SEO Setup
) Checklist helps your site.
Email Mar @ Update the text on your homepage h Video
@ Make your homepage visible in search results
(7 FAC
@ Optimize your site for mobile devices
&= {ub
@ Connect your site to a custom domain (Premium feature)
@ Connect your site to Go gle SearchConsole & Hire an SEQ expert
Step 2: Optimize your site pages for search engines ()
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SaillOut - professional Selling Skills .

Mantsena has completed the core SalesMilitia Professional Selling Skills programme, equipping him
with a modern, structured sales approach that goes beyond personality-based selling and ensures
the customer experience is effectively managed from first contact through to close.

Professional Selling Skills modules completed
Unit 1: Need Satisfaction Selling

Unit 2: Opening

Unit 3: Probing

Unit 4: Supportin
PP 9 Professional Selling Skills

customenr
neeaeds

Unit 5: Closing




SailOut - Finance and Legal

Finance activities utilising Enterprise Development Budget

Finance

- Finance coaching and support provided

- Scenario planning and cost management conducted

- Bookkeeping training delivered and bookkeeper appointed

- Payroll training delivered

Legal
- HR legal review conducted
- Customer Service Level Agreement refresher delivered

- CSD registration pack prepared and submitted




SaillOut - Enterprise Development Cost Breakdown .

The following table provides a summary of the Enterprise Development expenditure allocated
across the key support areas delivered to SailOut. Each cost reflects the training, advisory services

and development activities completed during the period.

Sales: R 10 000
Marketing R 9 500
Finance R 7000
Legal / HR R 6 867

Total: R33 367
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